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Curious?

1997

+2004

2006

2009 Time for a Change…again?



Who we are

A strategic marketing and creative agency

• 2d – advertising, graphic design

• 3d – architecture, interior design

• 4d - web design and build, online marketing

A team of 70+ specialist planners/marketers, creatives
and animators, developers, project  managers and 
account handlers

Unique ability to deliver a joined up approach across the 
growing number of consumer touchpoints



Our Clients



Involvement in Higher Education

Me

BA (Hons) Graduate
First ever graduate within my extended family
Not necessarily the default choice

4 children where the expectation is that they will go into 
Higher Education



Involvement in Higher Education

My Business

Work with a number of Higher Education Institutions on Student 
Recruitment; Alumni Relations; Staff Recruitment; Fundraising  

Over 80% of my employees are graduates

Just “jointly created” a new MA in Design Management and Practice 
with Glasgow Caledonian University

Just completed first KTP with Glasgow Caledonian University …
and about to start number 2 
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My thoughts

Generally…

Universities DO NOT engage well with the business community
Universities DO NOT manage their customer base well
Universities DO NOT market themselves properly either to students or 
to the business community

Universities rely on individual relationships between their 
academic staff and business as opposed to “the University” and the 
business community…this needs to be recognised and rewarded!



DISCLAIMER

It’s all in the quality of the BRIEF!

www.curiousgroup.co.uk

Questions?


